
Vol. 3, No. 2, 2026 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Published by : 

Gabungan Riset Edukasi, dan Eksplorasi Teori (GREET) 

Punge Blang Cut, Jaya Baru – Banda Aceh 

Website : https://greet-research.org/index.php/Great 

ISSN E 3123-3449 



 

 
 

 
 
 
 

Volume. 3 | Issue 2 
 

 

 
May 2026 

 
 

 

 
This Journal Index by : 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

Gabungan Riset Edukasi, dan Eksplorasi Teori (GREET) 

Banda Aceh, Indonesia 



Editor in Chief 

Hendri Mauliansyah, Universitas Muhammadiyah Aceh, Banda Aceh, Indonesia. 

 

Editorial Board 

Azwan bin Abdullah, Universiti Malaysia Kelantan, Kelantan, Malaysia 

Dzulkarnain Musa, Politeknik Sultan Abdul Halim Mu’adzam Shah, Kedah, Malaysia 

Muhammad Arfan, Universitas Syiah Kuala, Banda Aceh, Indonesia 

Syukriy Abdullah, Universitas Syiah Kuala, Banda Aceh, Indonesia 

Sulaiman, Universitas Syiah Kuala, Banda Aceh, Indonesia 

Zulkifli Umar, Universitas Muhammadiyah Aceh, Banda Aceh, Indonesia. 

 

Managing Editor 

Saiful Baharee, Politeknik Tuanku Sultanah Bahiyah, Kedah, Malaysia 

Saiful, Universitas Islam Negeri Ar-Raniry, Banda Aceh, Indonesia. 

Budi Safatul Anam, Universitas Muhammadiyah Aceh, Banda Aceh, Indonesia. Rina 

Rina Maulina, Universitas Teuku Umar, Maulaboh, Indonesia 

Suprianto, Politeknik LP3I Medan, Indonesia. 

 

Language & Copy Editor 

Erlinda, Universitas Muhammadiyah Aceh, Banda Aceh, Indonesia. 

 

Layout Editors 
Aida Fitri, Universitas Muhammadiyah Aceh, Banda Aceh, Indonesia. 

Rola Manjaleni, Universitas Teknologi Digital, Bandung, Indonesia 

Anhar Firdaus, Politekni Negeri Lhokseumawe, Indonesia 

 

Technical Editor/IT Support 

Tengku Mohd Diansyah, Universitas Harapan Medan, Indonesia. 



Contents 

 
DETERMINANTS OF ISLAMIC BANKING ADOPTION: A COMPARATIVE STUDY OF 
CUSTOMER INTEREST IN INDONESIA AND MALAYSIA 
Mohd Fazlon Bin Abdul Rahim, Hendri Mauliansyah | 64-76 

 
DIGITAL TRANSFORMATION, INSTITUTIONAL QUALITY, AND SME INCOME 
INEQUALITY IN SOUTHEAST ASIAECONOMIC GROWTH, RENEWABLE ENERGY 
CONSUMPTION AND CARBON EMISSIONS 
Muhammad Arafah| 77-90 
 
THE INFLUENCE OF DIGITAL MARKETING AND ELECTRONIC WORD OF MOUTH (E-
WOM) ON PURCHASE INTENTION 
Ammar Fuad, Aida Fitri | 91-101 

 
ANALYSIS OF HOTEL BRANDING STRATEGY IN ENHANCING CUSTOMER LOYALTY 
Nilazarni, Luthfiar Ramiady| 102-110 

 
STRATEGIC ROLE OF DIGITAL MARKETING AND SERVICE QUALITY IN SHAPING 
CONSUMER PURCHASE DECISIONS: EVIDENCE FROM MSMES IN BANDA ACEH 
Fandi Bachtiar | 111-122 


